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Introduction Methods Discussion

Certainly, human activities have caused climate 167 participants took part in an online survey. They answered demographic, Contrary to current literature, the present study
change which will have consequences on the planet baseline and personality questions and then read one of 4 randomly assigned found that message uncertainty was not a
such as extreme weather. climate change messages which featured one of two types of extreme significant predictor of post-message anxiety.
However, many elements of climate change, e.g. the weather, storms and heatwaves. The messages either emphasised certainty or Significant predictors of post-message anxiety were
extent & timing of its effects, remain uncertain %1). uncertainty. youth, not being a cisgender man, pre-existing

i i i After reading a message participants answered questions on their cognitive, involvement in climate change, adverse message
Communlcatlng climate behavioural and emotional responses to the message and the message itself. perception and higher intolerance of uncertainty.

Our results highlight that post-message anxiety is
more closely correlated with the audience's
psychosocial characteristics than the message's
contents. This brings into question the accuracy of
current guidelines which do not account for the
audience or their individual differences (2).

uncertainty

The current consensus in research
Is that uncertainty should not be
mentioned in climate change
messages (2).

With the argument that uncertain climate change
messages may cause anxiety, distrust (3) and be
used to delay action (4). However, as of yet, the role

of individual differences has yet to be explored in RGSUltS COI‘IClUSiOI‘I

this area of research.

Figure 1. Variable groups prediction of post- Participants’ post-message In conclusion, the study's findings suggest that
Indi\[idual differences &- message anxiety by percentage (%) anxiety was partially message uncertainty does not predlc;t post-
_ . . predicted by 6 groups of message anxiety. However, far more influential than
uncerta|nty Socio-demographics variables. The groups previously assumed the message audience and

14.97% predicted a different individual differences significantly predict post-

Individuals have different tolerance __oBelicf in climate percentage of anxiety, shown message anxiety.
Iet\éeelisr ?:Sd gﬁ;se?sntﬂollaﬁéfec:;tgimhl%g)oifﬁjst "\ change 1.54% in figure 1. Groups were made It is vital that the nuanced issue of climate change
el T Y 19). 1ht B - ote chande up of predictor variables, messaging & climate anxiety continue to be
individual ditfferences may play arole in 7 T 9°.., shown in figure 2. investigated. In order to establish accurate
our cognitive, behavioural and emotional | Involvement 10.13% ; o e : =t ; oy
/ : e Several variables significantl uidelines for motivational rather than immobilisin
responses to uncertain messages - -eMessage 2.30% : : 9 y g J
— ' ' predicted anxiety post- climate change messages.
- - | message. However, the el i g
limate Anxiet o ~® Message ' ity i Finally, this study
C ate ety - ~ - perception 15.97% ?oetsssig?\?fiscgrr:t(::lir;?clar:jtisétdld demonstrates the crucial need
Climate anxiety is a psychological ‘ + |- , ; , for psychologists’ involvement
distress response to direct or - . : y SRR TRS anxiety at the end of the in climate science, in response
I PO Unexplained 50.78% 4.30% h f 2 : P
indirect (e.g. via messages) - P el PUINEY, sNOWRIN NGUTE - to the climate crisis.

Climate anxiety has differential impacts & can be

slimate change CxposUCE, Figure 2. Variables prediction of post-message anxiety by percentage (%)
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change messages on climate anxiety post message.
2.To determine what predictive effect individual
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